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Summary  

The media landscape continues to change in Africa, as it does in the rest of the world. The 

rise of digital technologies has transformed how many people obtain information, offering 

easy and speedy access to those with smartphones and computers (Yu, Bekerian, & Osback, 

2024). In response, traditional media have adapted by expanding their presence on digital 

platforms: Most newspapers, radio stations, and television channels now 

operate websites or maintain social media accounts through which they 

distribute their content (Al-Quran, 2022). 

How are these changes impacting Africans’ consumption of news and their 

perceptions of the media and democracy?   

Based on Afrobarometer’s 2024/2025 surveys in 38 African countries, we 

find that more than eight in 10 citizens across the continent regularly 

access the news via at least one mass media channel. Radio continues to be the most-

utilised medium for news, likely due to its broad accessibility across socioeconomic groups.  

However, reliance on radio news is steadily declining. Digital media appear to be displacing 

the radio and newspapers as news sources for some people, although growth in online news 

consumption has slowed in recent years.  

Africans are broadly supportive of media holding government to account, and they tend to 

support press freedom over government regulation, but citizen assessments of whether this 

freedom is protected in their country are mixed. And there is evidence that many may not 

see a free press as unequivocally good: Support for media freedom is somewhat lower 

among respondents who perceive their country’s media to be free than those who see it as 

unfree.  

Afrobarometer surveys 

Afrobarometer is a pan-African, nonpartisan survey research network that provides reliable 

data on African experiences and evaluations of democracy, governance, and quality of life. 

Ten survey rounds in up to 45 countries have been completed since 1999. Round 10 surveys 

(2024/2025) cover 38 countries. (See Appendix Table A.1 for a list of countries and fieldwork 

dates.) 

Afrobarometer’s National Partners conduct face-to-face interviews in the language of the 

respondent’s choice that yield country-level results with margins of error of +/-2 to +/-3 

percentage points at a 95% confidence level. 

This 38-country analysis is based on 50,961 interviews. The data are weighted to ensure 

nationally representative samples. When reporting multi-country averages, all countries are 

weighted equally (rather than in proportion to population size). 
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Key findings 

News consumption 

▪ Radio remains the most common source of news in Africa: Across 38 countries 

surveyed in 2024/2025, six in 10 citizens (59%) say they obtain news via radio “every 

day” or “a few times a week,” compared to about half who do so via television (53%) 

and social media (50%) and fewer who turn regularly to other Internet sources (38%) 

and newspapers (13%). 

o Radio also continues to be the most accessible news source on the continent, 

with greater access than other media among women, rural residents, poorer 

respondents, and less-educated adults. 

o However, radio’s dominance is slowly declining: Across 28 countries surveyed 

consistently since 2014, the share who say they tune in at least a few times a week 

is down by 10 percentage points compared to a decade ago. 

▪ Growth in frequent digital news media use has slowed after rapid increases at the 

end of the 2010s. 

▪ Despite these changes, the share of Africans who report regular consumption of news 

via at least one mass media channel has not changed significantly over the past 

decade, suggesting that technological advances have not expanded the news 

audience. 

Media and democracy 

▪ Active engagement with media is limited: 6% of respondents say they contacted the 

media during the past year, and an equal share say they posted about politics or 

community affairs on social media. 

▪ Most Africans (72%) support media playing a role in holding governments 

accountable, including majorities in all surveyed countries. 

▪ Assessments of whether the media is free are mixed: 53% of respondents say the 

media in their country is largely free, but 43% see it as subject to censorship or 

government interference.  

o Perceptions of media freedom vary widely across Africa, from highs of 81% in 

Tanzania and 77% in Liberia and to just 28% in Comoros and 16% in Congo-

Brazzaville.  

▪ Nearly two-thirds (65%) of citizens support media freedom, including majorities in all 

surveyed countries except Tanzania (49%) and Mali (27%). 

▪ Those who see the media in their country as free are somewhat less likely than those 

who do not to support media freedom (63% vs. 69%). 

How Africans get news 

Radio’s persistent – but eroding – dominance  

Afrobarometer surveys asked respondents how often they get news from five types of mass 

media: radio, television, newspapers, social media, and the Internet (Figure 1). Radio remains 

the most widely accessed medium: About six in 10 Africans (59%) say they tune in “every 
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day” or “a few times a week” to get news. Television ranks second (53%1), followed by social 

media (50%) and other Internet sources (38%).  

Only 13% say they frequently read newspapers. However, this figure might under-represent 

the impact of print media, as many stories originally produced by newspapers are reviewed 

on radio and television programmes, appear online, and are forwarded via social media.  

Figure 1: Frequency of news consumption | 38 countries | 2024/2025 

 
Respondents were asked: How often do you get news from the following sources: Radio? Television? 

Print newspapers? Social media such as Facebook, Twitter, WhatsApp, or others? Other Internet news 

sources? 

 

An examination of news-consumption habits over time shows significant changes over the 

past decade (Figure 2). Across 28 countries consistently surveyed by Afrobarometer between 

2014/2015 and 2024/2025, radio has remained the most-accessed mass medium, but its 

dominance has declined: The share of respondents who say they frequently listen to news via 

the radio is down by 10 percentage points over the past decade. Regular access to 

television news remains at about the same level, meaning the gap between radio and 

television has narrowed from 17 points to 8 points.  

In 2014/2015, only about one in five respondents said they regularly used social media (22%) 

or the Internet (22%) for news. These numbers rose rapidly in the latter half of the 2010s and 

have continued to increase, though more slowly, for social media, while use of other Internet 

sources for news topped out at 42% in 2021/2023 and has since declined by 5 points.  

Regular newspaper consumption has declined from 23% of citizens to just 13%.  

While the most notable change in news consumption over the past decade has been the 

growth of frequent digital news media use, the latest data suggest a potential plateau in 

growth. A range of structural factors may be limiting uptake, including a lack of digital 

literacy, the highest mobile-data costs of any continent, a lack of means to purchase 

Internet-enabled handsets, and government-imposed restrictions on digital media (Baum & 

van Rooyen, 2025; Harrisberg & Mensah, 2022).   

 
1 Due to rounding, percentages for combined categories reported in the text may differ slightly from the sum of 
sub-categories shown in figures (e.g. 36% “every day” and 16% “a few times a week” sum to 53%). 
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Figure 2: Frequent news consumption | 28 countries | 2014-2025 

 
Respondents were asked: How often do you get news from the following sources? (% who say “every 

day” or “a few times a week”) 

Digital media  

About half (51%) of Africans say they frequently consume news via social media, other 

Internet sources, or both forms of online media. Since the share who regularly get news from 

social media is 50%, this means that almost all of those who regularly use other Internet 

sources for news are also regular social-media users. It may be that individuals who previously 

visited websites directly to get news might now be getting the same information by clicking 

links they encounter through social media. 

Use of digital media for news varies widely across the continent, from just 13% of Malagasy to 

more than three-fourths of Moroccans (79%), Gabonese (81%), and Mauritians (88%) who 

consume at least one form of digital media a few times a week or more (Figure 3). 

Figure 3: Digital news media use (%) | 38 countries | 2024/2025 

   
Respondents were asked: How often do you get news from the following sources: Social media such as 

Facebook, Twitter, WhatsApp, or others? Other Internet news sources? (Figure shows % of respondents 

who say “every day” or “a few times a week” for social media, other Internet sources, or both.) 
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All 28 countries surveyed consistently over the past decade have seen growth in frequent 

news consumption via social media (+29 percentage points on average) and other Internet 

sources (+15 points), albeit by differing levels (Figure 4). Francophone countries lead with the 

largest increases: Senegal (+49 points in social media news use and +26 points in other 

Internet news use), Gabon (+47 and +26 points), Mauritius (+44 and +25 points), Cameroon 

(+43 and +29 points), Benin (+40 and +22 points), and Côte d’Ivoire (+40 and +26 points).  

Gains have been more modest in Uganda (+14 and +10 points), Namibia (+9 and +10 

points), and Nigeria (+10 and +2 points). In Uganda, where digital media use was relatively 

low in 2014/2015 (8%-9%), the limited growth cannot be attributed to saturation. By contrast, 

earlier levels were already relatively high in Namibia (41% and 33%) and Nigeria (31% for 

both), so the smaller increases suggest the possibility of a “ceiling effect.” 

Figure 4: Increase in frequent digital media news consumption (percentage points) 

| 28 countries | 2014-2025 

  
Respondents were asked: How often do you get news from the following sources: Social media such as 

Facebook, Twitter, WhatsApp, or others? Other Internet news sources? (Figure shows the change, in 

percentage points, between 2014/2015 and 2024/2025 in the proportion of respondents who say “every 

day” or “a few times a week.”) 
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The demographics of media use 

Demographics seem to impact who consumes news and what types of media they access 

(Figure 5). Men are more likely than women to use all types of media on a regular basis. The 

largest gap in frequent news consumption is for radio (12 percentage points), which might 

be surprising. Social, economic, and legal factors that systematically disadvantage many 

women, such as barriers to formal education (Ohamadike, 2023; Frola, Delprato, & Chudgar, 

2024), resources (Patel, 2020; Wamboye, 2023; Kolovich, Malta, Newiak, & Zafar, 2024), and 

rights (Tripp, 2023) should, in theory, be least likely to impact radio, which requires no special 

literacy or hard-to-access technology and is more likely to have content in vernaculars.  

Age also seems to affect medium choice. Radio is the most-common news medium for all 

age groups except for the youngest adults (aged 18-35 years), who narrowly prefer social 

media (58% to 55%). Regular radio news use increases with age, reaching 68% among senior 

citizens, while use of digital media declines with age: The youngest cohort is more than twice 

as likely as the oldest to frequently consume news via social media (58% vs. 28%) and the 

Internet (44% vs. 20%). Television and newspaper figures are flat across age categories,  

As might be expected, media usage declines significantly as poverty2 increases, with 

particularly steep declines for television (from 77% among respondents experiencing no lived 

poverty to 39% among those experiencing high lived poverty), social media (from 72% to 

37%), and the Internet (from 60% to 26%). Radio is the least impacted by poverty, with a gap 

of only 7 percentage points between the well-off (62%) and the very poor (55%). And radio is 

the only medium regularly consumed by majorities in the two poorest categories. 

We see further evidence of the relatively equitable distribution of radio consumption when 

we examine education. Although frequency of news consumption increases for all media 

types with greater education, this increase is much less steep for radio than for television, the 

two forms of digital media, and print media. Radio is the only medium accessed regularly by 

majorities among adults with no formal education and those with primary schooling only. 

Given that television, like radio, requires no particular literacy skills, this pattern might largely 

be a function of wealth. Citizens with post-secondary education are more likely to consume 

the news via social media (84%), television (76%), and the Internet (71%) than radio (61%).  

Finally, urbanites are about twice as likely as rural residents to follow current affairs via 

television (69% vs. 35%), social media (65% vs. 34%), the Internet (51% to 24%), and 

newspapers (16% to 8%). Again, this could largely be a function of access to education and 

wealth, but it is also likely driven, at least in part, by geographic differences in reliable access 

to fast Internet and print media distribution networks. In contrast, there is no geographic 

effect when it comes to radio; in fact, radio is the only medium regularly accessed by a 

majority of residents in the countryside (60%), though the decline in regular consumption of 

radio news is seen in rural as well as urban areas. 

In sum, we see that radio continues to be not only the most widely accessed mass medium 

on the continent, but also the one most accessible to those expected to see the largest 

barriers to adequate information, as has been the case in the past (Conroy-Krutz, Amakoh, & 

Amewunou, 2024).  

  

 
2 Afrobarometer’s Lived Poverty Index (LPI) measures respondents’ levels of material deprivation by asking how 
often they or their families went without basic necessities (enough food, enough water, medical care, enough 
cooking fuel, and a cash income) during the preceding year. For more on lived poverty, see Mattes and Lekalake 
(2025). 
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Figure 5: Frequent news media consumption | by gender, age, lived poverty, 

education, and urban-rural location | 38 countries | 2024/2025  

 

Respondents were asked: How often do you get news from the following sources? (% who say “every 

day” or “a few times a week”) 
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Overall news consumption  

To get a broader understanding of overall news consumption in Africa, it’s possible to look at 

the share of respondents who report that they get news from any source at least a few times 

a week. Survey findings show that 84% of Africans report regularly consuming news via one or 

more of the five channels we examine (Figure 6).  

Not all groups are equally likely to do so. More men (88%) than women (79%) frequently 

consume news. These differences likely reflect norms about the acceptability of women’s 

participation in public affairs, perceptions of efficacy, and access to literacy skills and 

resources (Afrobarometer, 2025; Butegwa & Charmaine, 2020). As the truism goes, 

knowledge is power, and so one potential upshot of this gender gap in news consumption is 

that it may exacerbate pre-existing differences in men and women’s abilities to participate in 

public spaces and have their voices represented in decision making. 

Differences exist across other demographic categories as well: Well-off citizens (94%) and 

urban residents (92%) are significantly more likely than the poorest respondents (75%) and 

rural residents (75%) to consume news routinely. And while nearly all Africans with a post-

secondary education (97%) access news regularly, only 68% of those without formal 

education do. Interestingly, there is almost perfect uniformity of news consumption across 

age brackets. 

Figure 6: Frequent news consumption via at least one medium vs. infrequent/no 

news consumption | by demographic group | 38 countries | 2024/2025 

 

Respondents were asked: How often do you get news from the following sources: Radio? Television? 

Newspaper? Social media such as Facebook, Twitter, WhatsApp, or others? Other Internet news 

sources? (“Frequently consume news” refers to respondents who say “every day” or “a few times a 

week” for one or more of the five types of media. “Infrequently/Never consume news” refers to 

respondents who say “a few times a month,” “less than once a month,” or “never” for all five types of 

media.) 
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African media landscapes have clearly changed over the past decade. This raises the 

question: Are Africans more likely to consume news because of these changes? As a 

growing number of Africans can access news via devices in their pockets, at any time of 

their own choosing, and through a wide range of sources, we might expect that more 

people are informed about current affairs than in the past. However, another possibility is 

that digital media are simply displacing traditional sources of news. After all, the significant 

growth in digital news media use has coincided with modest but real declines in regular use 

of radio and newspapers. If individuals are simply accessing information via digital media 

that they would previously have accessed through radio or newspapers, then the overall 

level of news consumption might not be rising thanks to technological innovation and 

adoption.  

Afrobarometer survey data from 28 countries surveyed consistently since 2014/2015 provide 

evidence that digital media is having a displacement effect, as opposed to an amplifying 

effect. The share of Africans who regularly access media for news has been remarkably 

steady over the past decade: While 84% reported frequently consuming news via one or 

more media channels a decade ago, 85% say the same in 2024/2025 (Figure 7).  

Figure 7: Frequent news consumption via at least one medium vs. infrequent/no 

news consumption | 28 countries | 2014-2025 

  
Respondents were asked: How often do you get news from the following sources: Radio? Television? 

Newspaper? Social media such as Facebook, Twitter, WhatsApp, or others? Other Internet news 

sources? (“Frequently consume news” refers to respondents who say “every day” or “a few times a 

week” for one or more of the five types of media. “Infrequently/Never consume news” refers to 

respondents who say “a few times a month,” “less than once a month,” or “never” for all five types of 

media.) 
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of news consumption does not necessarily correspond to quality of information. Individuals 

might be shifting away from outlets that relied on trained journalists to produce most of their 

content to sources that spread large amounts of mis- or disinformation. In such a scenario, 

the normative implications of access to information have shifted from positive to negative. 

Finally, digital media provide access to a greater variety of potential sources (Ajaegbu & 

Ajaegbu, 2024). Although we cannot know from these data whether people are consuming 

news from a greater variety of sources and being exposed to a wider range of perspectives, 

digital media provide greater potential here, for better or for worse, than broadcast or print 

media ever could.   

Media and democracy 

In addition to documenting media consumption, Afrobarometer surveys examine broader 

perceptions of the media environment, including public views about the proper role of the 

media, the government’s role in regulation, and the degree to which media outlets are free 

to publish without government interference. Given the centrality of a free press in facilitating 

engagement in politics, promoting government accountability, and providing space for 

democratic competition, these are important issues to consider.  

Media and civic engagement 

Media can contribute to democracy by providing a platform for citizen engagement. 

Newspapers allow for op-eds and letters to the editor, while interactive programmes 

featuring call-in and vox pop segments are common in broadcast media (Tietaah, 

Amoakohene, & Tuurusong, 2019). And of course, digital media offer a plethora of 

opportunities for individuals to post commentary. 

These types of behaviour are not very common in Africa, however. Only 6% of citizens across 

38 countries say they contacted the media, such as by calling a radio programme or writing 

a letter to a newspaper, during the previous year, while an equivalent share (6%) say they 

posted about politics or community affairs on social media (Figure 8). Liberians are most likely 

to contact media (17%), followed by respondents in Guinea-Bissau (14%), Guinea (13%), and 

The Gambia (11%). Liberians are also relatively active on social media, with 12% reporting 

that they posted about politics, a figure surpassed only by Angolans (13%) and matched by 

Senegalese (12%). 

Men are twice as likely as women to engage with the media (8% vs. 4% on both types of 

activities) (Figure 9). More urbanites than rural residents post about politics (7% vs. 4%), but 

both groups are equally likely to contact the media (6%). Social media activity barely differs 

according to poverty level, though the poorest Africans are more likely than the well-off to 

reach out to the media (7% vs. 4%), a modest gap that reflects a broader inverse relationship 

between socioeconomic status and participation, opposite the pattern seen in Western 

democracies (Afrobarometer, 2025). 

Youth are more likely than the elderly to contact the media (7% vs. 3%) and post on social 

media (6% vs. 4%).  

Education may be a slightly stronger predictor: Reports of political activity on social networks 

rise from 2% among adults with no formal schooling to 12% among respondents with post-

secondary education. Media contact rates rise from 5% to 8%. 
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Figure 8: Engagement with media | 38 countries | 2024/2025 

 
Respondents were asked: Here is a list of actions that people sometimes take as citizens. For each of 

these, please tell me whether you, personally, have done any of these things during the past year: 

Contacted the media, like calling a radio programme or writing a letter to a newspaper? Posted about 

politics or community affairs on social media? [If yes:] Was this often, several times, or once or twice?  

(% who say “yes, once or twice,” “yes, several times,” or “yes, often”) 
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Figure 9: Engagement with media | by demographic group | 38 countries  

| 2024/2025 

 
Respondents were asked: Here is a list of actions that people sometimes take as citizens. For each of 

these, please tell me whether you, personally, have done any of these things during the past year: 

Contacted the media, like calling a radio programme or writing a letter to a newspaper? Posted about 

politics or community affairs on social media? [If yes:] Was this often, several times, or once or twice?             

(% who say “yes, once or twice,” “yes, several times,” or “yes, often”) 

What role should the media play? 

To assess public conceptions of the appropriate role media should play, respondents were 

asked whether they think that “the news media should constantly investigate and report on 

government mistakes and corruption” or that “too much reporting on negative events, like 

government mistakes and corruption, only harms the country.”  

On average, 72% of Africans say the media should spotlight government mistakes, though 

26% would prefer that they avoid negative coverage (Figure 10). Support for the media’s 

watchdog role is the majority position in every surveyed country, ranging above eight in 10 in 

Mauritius (86%), Nigeria (83%), Uganda (82%), Ghana (82%), Congo-Brazzaville (81%), and 

Chad (81%). And even in countries where support for media reporting on government 

mistakes is relatively weak, such as the former Portuguese colonies Mozambique (58%), 

Angola (56%), and São Tomé and Príncipe (54%), only minorities prefer avoiding reporting on 

negative events.  
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Figure 10: Media should check government vs. avoid negative reporting                       

| 38 countries | 2024/2025 

   
Respondents were asked: Which of the following statements is closest to your view? 

Statement 1: The news media should constantly investigate and report on government mistakes and 

corruption. 

Statement 2: Too much reporting on negative events, like government mistakes and corruption, only 

harms the country. 
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Media freedom 

On average, a slim majority (53%) of Africans describe their media as “somewhat free” (32%) 

or “completely free” (21%) of government interference or censorship, while 43% consider it 

less than free. But public assessments of media freedom vary widely across surveyed 

countries. More than three-fourths of citizens describe the media as at least “somewhat free” 

in Tanzania (81%) and Liberia (77%), while fewer than one in three do so in Congo-Brazzaville 

(16%), Comoros (28%), Cameroon (31%), and Eswatini (31%) (Figure 11). 

Figure 11: How free is the media? | 38 countries | 2024/2025 

  
Respondents were asked: In your opinion, how free is the news media in this country to report and 

comment on the news without censorship or interference by the government? 
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Recent country-level changes reinforce the uneven and context-specific nature of these 

assessments. Across 30 countries surveyed in both 2019/2021 and 2024/2025, the mean 

change in perceptions of media freedom is a drop of 4 percentage points (Figure 12). But 

many countries experienced far more pronounced shifts in one direction or the other. The 

largest drops in the share of respondents who perceive the media as free were recorded in 

Guinea (-34 percentage points), Lesotho (-22 points), Nigeria (-22 points), and Botswana (-20 

points). The sharp decline in Guinea may reflect the rapid deterioration of press freedom 

following the 2021 coup led by Mamadi Doumbouya (Reporters Without Borders, 2021). Over 

the same period, Liberia has seen an enormous 58-point jump in perceived press freedom, 

moving from the least free to the second-most free. Gabon (+24 points) and Zambia (+22 

points) also recorded large gains. 

Figure 12: Change in perceived media freedom (percentage points) | 30 countries                  

| 2019-2025 

   
Respondents were asked: In your opinion, how free is the news media in this country to report and 

comment on the news without censorship or interference by the government? (Figure shows the 

change, in percentage points, between 2019/2021 and 2024/2025 in the proportion of respondents 

who say “completely free” or “somewhat free”) 
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While assessments of media freedom differ widely across Africa, support for the principle of 

press freedom is both stronger and less varied.  

Nearly two-thirds (65%) of citizens say the media should be free to publish any views and 

ideas without government control (Figure 13). In several countries, support for media 

freedom exceeds three-fourths of the population, including Mauritius (86%), Seychelles (85%), 

Congo-Brazzaville (80%), Lesotho (77%), Chad (76%), and Botswana (76%).  

Only two countries fall short of majority support: Tanzania, where equal shares support media 

freedom (49%) and a government right to control what the media publishes (49%), and Mali, 

where just 27% voice support for an independent press. These cases stand out for different 

reasons. In Mali, military leaders and other elites have for years blamed foreign and 

independent media for instability (Reporters Without Borders, 2025), while social media have 

played roles in fomenting intergroup violence and extremism (de Bruijn, 2025). Tanzania 

presents a different pattern: While Tanzanians are the most likely to say that the media are 

free in practice, they are less likely than most Africans to endorse media freedom as a 

principle. These differences suggest that high confidence in media freedom does not 

necessarily translate into strong normative support for an unconstrained press, an issue 

explored further below. 

Trends over time indicate that support for free media has strengthened slightly rather than 

weakened (Figure 14). Across 30 countries surveyed in both 2019/2021 and 2024/2025, 

support for press freedom increased significantly (by more than 3 percentage points) in 15 

countries. The largest gains occurred in Mauritius (+19 percentage points), Botswana (+14 

points), and Kenya (+13 points). Meanwhile, seven countries experienced significant 

declines, underscoring that changes in normative attitudes toward media freedom are not 

uniform across the continent. Declines were modest in Cabo Verde (-4 points), Côte d’Ivoire 

(-5 points), Zimbabwe (-7 points), and Sierra Leone (-7 points), but Gabon (-11 points) and 

Senegal (-17 points) saw double-digit declines, and Mali witnessed a precipitous 42-point 

drop, which may reflect military rulers’ pro-clampdown rhetoric. 

Overall, these findings point to a clear distinction between attitudes toward media norms 

and perceptions of media performance. Africans express strong and, in many cases, 

increasing support for press freedom and for the media’s role as a watchdog. However, the 

analysis illustrated in Figure 15 shows that Africans who see the media in their country as 

largely free are somewhat less likely to support media freedom (63%) than those who see the 

media as not free (69%).  

At first glance, this finding seems paradoxical, but it reflects patterns seen in earlier rounds of 

Afrobarometer survey data (Conroy-Krutz & Sanny, 2019). It suggests that, while Africans are 

generally sceptical of restrictions on media freedom, they do not necessarily see unfettered 

freedom of the media as an unequivocal good. Rather, they might identify potential 

pathologies associated with free media, such as divisive or biased rhetoric, misinformation, 

and content seen as inappropriate for children, and support some government-imposed 

limitations as a result (Conroy-Krutz, 2025).   

  

Do your own analysis of Afrobarometer data – on any 
question, for any country and survey round. It’s easy and 

free at www.afrobarometer.org/online-data-analysis. 



                                             

Copyright ©Afrobarometer 2026  17 

 

Figure 13: Support for media freedom | 38 countries | 2024/2025 

  
Respondents were asked: Which of the following statements is closest to your view? 

Statement 1: The media should have the right to publish any views and ideas without government 

control. 

Statement 2: The government should have the right to prevent the media from publishing things that it 

disapproves of. 
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Figure 14: Change in support for media freedom (percentage points) | 30 countries 

| 2019-2025 

  
Figure shows the change, in percentage points, between 2019/2021 and 2024/2025 in the proportion of 

respondents who agree that “the media should have the right to publish any views and ideas without 

government control.” 
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Figure 15: Support for media freedom by perception of media freedom                                         

| 38 countries | 2025 

  
Respondents were asked:  

In your opinion, how free is the news media in this country to report and comment on the news 

without censorship or interference by the government? 

Which of the following statements is closest to your view? 

Statement 1: The media should have the right to publish any views and ideas without government 

control. 

Statement 2: The government should have the right to prevent the media from publishing things 

that it disapproves of. 
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media or increasing levels of interest in news, the growth in digital media has primarily 

displaced regular use of other sources, particularly radio and newspapers. Still, we should be 

cautious about writing obituaries for those “traditional” media just yet, as many digital 

sources rely on reportage by newspapers and radio programmes (and vice versa). 

Africans generally see the media as playing an important role in fostering government 
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contested issue. While support for a free press is a majority position in nearly all surveyed 
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69%

63%

28%

35%

0% 20% 40% 60% 80% 100%

Respondents who say the media is not

very/not at all free

Respondents who say the media is

somewhat/completely free

Media should be free Government should be able to control media



                                             

Copyright ©Afrobarometer 2026  20 

 

slightly over the past half-decade. Finally, publics are also sceptical about whether an 

unrestricted media is an unalloyed good: Respondents are somewhat more likely to prefer 

government control of the media if they perceive the media in their country as free than if 

they don’t. 

Moving forward, African media face numerous challenges. Traditional media face greater 

competition for attention, and they increasingly must utilise digital media to maintain and 

grow their audiences. These digital media can often operate at lower cost and disseminate 

information at greater speed, but data suggest they may face barriers to expansion. The 

high cost of data, increasing willingness of governments to clamp down on media, and 

public concerns about misinformation are real threats. And all media actors must continue to 

balance their core responsibilities – informing citizens, promoting transparency and 

accountability, and providing spaces for pluralism and dialogue – with maintaining public 

support for openness in the face of governments that are often willing to impose limits. 
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Appendix 

Table A.1: Afrobarometer Round 10 fieldwork dates and previous survey rounds 

Country Round 10 fieldwork Previous survey rounds 

Algeria N/A 2013, 2015 

Angola March-April 2024 2019, 2022 

Benin Jan.-Feb. 2024 2005, 2008, 2011, 2014, 2017, 2020, 2022 

Botswana July 2024 1999, 2003, 2005, 2008, 2012, 2014, 2017, 2019, 2022 

Burkina Faso N/A 2008, 2012, 2015, 2017, 2019, 2022 

Burundi N/A 2012, 2014 

Cabo Verde Aug.-Sept. 2024 2002, 2005, 2008, 2011, 2014, 2017, 2019, 2022 

Cameroon Feb.-March 2024 2013, 2015, 2018, 2021, 2022 

Chad Feb.-April 2025 N/A 

Comoros May-June 2025 N/A 

Congo-Brazzaville Sept.-Oct. 2024 2023 

Côte d'Ivoire Jan. 2024 2013, 2014, 2017, 2019, 2021 

Egypt N/A 2013, 2015 

Eswatini April-May 2025 2013, 2015, 2018, 2021, 2022 

Ethiopia N/A 2013, 2020, 2023 

Gabon April-May 2024 2015, 2017, 2020, 2021 

Gambia, The April-May 2024 2018, 2021, 2022 

Ghana Aug. 2024 1999, 2002, 2005, 2008, 2012, 2014, 2017, 2019, 2022 

Guinea May-June 2024 2013, 2015, 2017, 2019, 2022 

Guinea-Bissau July-Sept. 2025 N/A 

Kenya April-May 2024 2003, 2005, 2008, 2011, 2014, 2016, 2019, 2021 

Lesotho March 2024 2000, 2003, 2005, 2008, 2012, 2014, 2017, 2020, 2022 

Liberia July-Aug. 2024 2008, 2012, 2015, 2018, 2020, 2022 

Madagascar Oct.-Nov. 2024 2005, 2008, 2013, 2015, 2018, 2022 

Malawi Aug. 2024 1999, 2003, 2005, 2008, 2012, 2014, 2017, 2019, 2022 

Mali Oct.-Nov. 2024 2001, 2002, 2005, 2008, 2013, 2014, 2017, 2020, 2022 

Mauritania Dec. 2024-Jan. 2025 2022 

Mauritius April-May 2024 2012, 2014, 2017, 2020, 2022 

Morocco Feb.-March 2024 2013, 2015, 2018, 2021, 2022 

Mozambique July-Sept. 2025 2002, 2005, 2008, 2012, 2015, 2018, 2021, 2022 

Namibia March 2024 1999, 2003, 2006, 2008, 2012, 2014, 2017, 2019, 2021 

Niger N/A 2013, 2015, 2018, 2020, 2021 

Nigeria June-July 2024 2000, 2003, 2005, 2008, 2013, 2015, 2017, 2020, 2022 

São Tomé and Príncipe Sept.-Nov. 2024 2015, 2018, 2022 

Senegal Feb.-March 2025 2002, 2005, 2008, 2013, 2014, 2017, 2021, 2022 

Seychelles Aug. 2024 2022 

Sierra Leone March-April 2025 2012, 2015, 2018, 2020, 2022 

South Africa June-Aug. 2025 2000, 2002, 2006, 2008, 2011, 2015, 2018, 2021, 2022 

Sudan N/A 2013, 2015, 2018, 2021, 2022 

Tanzania June-July 2024 2001, 2003, 2005, 2008, 2012, 2014, 2017, 2021, 2022 

Togo July 2024 2012, 2014, 2017, 2021, 2022 

Tunisia Feb.-March 2024 2013, 2015, 2018, 2020, 2022 

Uganda Jan.-Feb. 2024 2000, 2002, 2005, 2008, 2012, 2015, 2017, 2019, 2022 

Zambia July 2024 1999, 2003, 2005, 2009, 2013, 2014, 2017, 2020, 2022 

Zimbabwe June 2024 1999, 2004, 2005, 2009, 2012, 2014, 2017, 2021, 2022 
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